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Planning Foundation Identity Experience
CLarifyiNg researCh strategy auraL visuaL Messages CoNteNt CoLLateraL

project plan Company
Business history, present 
situation, Long-term 
vision, Near-term mission, 
Business goals, Company 
values, strengths & 
Weaknesses

products & services
offerings & attributes

Market
supply chain & distribution, 
Market trends & dynamics, 
Marketplace, traditional 
competitors, Non-traditional 
competitors, opportunities
& threats

Customers
Customer groups, 
What customers want, 
Current customer 
perception, Demographics, 
psychographics, Customer 
profile

architecture
Company, product families, 
products, partners, 
ingredient brands

the filter
attributes & Benefits

position
industry context, product 
category, Category 
segment, point of difference

Names
Company & products

taglines
Company & products

Logo Device
standard & reversed

typefaces
Display & text

Colours
CMyK, rgB, hexidecimal

Design system
Lines, spacing, framing

Key Messages

the story

Copy
promotional & technical

imagery
photography, Diagrams, 
renderings, Line-art

Logos
eps, pNg, tiff, gif

stationery
Business cards, Letterhead, 
faxhead, envelopes

templates

environment
Buildings, signage, vehicles

promotional
Website, sales 
presentation, Brochures, 
Company profile

technical
product manuals, 
specifications
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s projeCt pLaN fouNDatioN report strategy DiagraMs iDeNtity preseNtatioN BraND BooK assets guiDe fiNaL outputs

all preliminary project 
management work & 
collection of company & 
product info which the 
company may already have.

an a4 report including all 
gathered research data. 
also a diagram which 
hilights and summarises 
the key findings from each 
sector.

Diagrams of the company 
& product architecture, and 
its unique position in the 
market.

a presentation of the brand concepts showing the 
messages and visual identity presented as a complete 
brand story. all visual components specified including logo 
device, typefaces, colours and the design system which 
ties it all together.

this is the distillation of 
the product attributes, and 
customer benefits, resulting 
in strong succinct key 
messages.

a document explaining the 
use of all brand assets. 
accompanied by all assets 
supplied to client in useable 
formats on disc.

the agreed final media 
outputs which will present 
and sell the product, service 
or company in the best light 
to the customer.

Discover - Market & Communicate your product effectively


